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5 AMZON Financial Statement

http://media.corporate-ir.net/media files/irol/97/97664/news/q304/Historica

IIncomeStatementsQ304.xls

AMAZON.COM, INC.

HISTORICAL INCOME STATEMENTS

{in thousands, except per share data)
{quarterly information unaudited)

Calendar Years Ended December 31,

2003 2002 2001 2000
Met sales % 5,263,699 $ 3,932,936 ¢ 3,122,435 ¢4 2,761,983
Cost of sales 4,006,531 2,940,515 2,523,675 2,106,206
Gross profit 1,257,168 997 616 798,555 855,777
IOperating EXOENSES! I
Fulfillrent 477,032 392,467 374,250 414,509
Marketing 122,767 125,383 138,283 179,980
Technology and content 207,309 215,617 241,165 269,326
General and administrative &a,302 79,049 89,862 108,962
Stock-based compensation 7,751 68,927 4,637 74,797
COther operating expense {income) Z,892 47,051 362,615 522,083
Total operating expenses 986,573 928,494 1,210,815 1,519,657
Consolidated segment operating income {loss) (1) 361,238 130,102 -45,002 {317,000}
Income (loss) from operations 270,535 B ,124 -41Z2,257 [863,880)
Interest income 21,955 23,687 29,103 40,5821
Interest expense (129,979} (142,925} (139,232 {130,921}
Other income (expense), net z,808 5,623 {1,900} (10,058)
Remeasurement and other (130,097) (100,442) (32,468) (447,2358)
Total non-operating expenses, net -235,313 -214,057 -144 497 -547,393
Pro forma net incorne (loss) (2) 256,022 66,457 -157,031 (417,15a)
Cumulative effect of change in accounting principle - a0l {10,523 -
Met income (lass) - GAAP $ 35,282 | § (149,132) § (567,277) § (1,411,273

100
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8 QUBE

http://www.electrablue.com/bluesky/gube/contents.html

When Cable
Went Qubist

by Ken Freed

The Qube netwark in the Seveniies sef the merk for interactive TV, but the business case was a hust.

The idea of twro-way TV is not new. The interactive TV ventures of today can trace their roots back to an Ohio college town.

On 1 December 1977, the world's first commercial interactive TV service opened for business in Colambus, Ohio. Initially operated out of a remodeled appliance store,
Qube offered an unprecedented 30 channels of television divided equally between ten broadeast TV channels, ten premium or pay-per-wiew channels, and ten channels
with original interactive programming. Eamning revenues a quarter centuty ago with mostly analogue technology, Qube became the kind of interactive television
network that digital cable operators still dream about today. The problems with Qube was fiscal

Built by Watner Communications, an aspect of the Warner Bros. motion picture company, the Qube system was generated by the "franchise wars" in the late
Seventies. Having seen early the limits of rural markets, having compared the expense of rural cable plant construction to the number of potential customers, cable
operators by then had begun penetrating the densely populated cities. As the first round of government-granted franchises came up for renewal in the late Seventies,
multiple system operators (MB08) competed flercely to control America's uthan markets. Anything that gave an M2EO some edge over its tivals was worth exploring,
Why not try two-way television?

The idea for Qube came from Steve Ross, president of Warner, recalled Paul Dempsey, chief engineer for Qube in Columbus, who today is the executive vp of Pioneer
Hew Media Technologies in Long Beach, Ca, in charge of DVD optical storage devices for industrial applications. "Ross was staying at the Otani hotelin Tokyo in
1075", Dempeey said, "and he'd been impressed by the hotel's cloged-cirouit TV system, which was somewhat interactive. That hotel system had been built by Pioneer
Electronics in Japat, so he asked Pioneer to develop a similar system for cable in the United States." Gus Hauser was the chair and CEO of Warner Cable, and he
signed off on i, so Fioneer's response to Ross was deployed in Columbus two wears later as the first Qube system."

9 Bill Cullen QUBE

http://userdata.acd.net/ottinger/Cullen/shows/howeggs.html

Bill Cullen TV Series

(How Do You Like Your Fggs?)

Aired: March 30, 1977 at 7pm

Seen locally on Warner Cable in Columbus, Ohio

ﬁ This probably belongs more accurately on our PILOTS page, but because of its uniqueness we wanted to devote a full page to it.

q Bill hosted this one-shot episode as a test of the interactive QUBE cable television system. Introduced in Chio and later rolled out to Warner Cable subscriber
Bl” CU”en other markets, QUBE allowed the home viewer to react and respond to live programming by pressing buttons on a special box, Hailed as the dawning of a new
= in cable television, the reality of QUBE turned out to be low-budget and, for the most part, unimaginative local programming that viewers ignored. By 1984 the
amhitious praject had heen abandoned.

The legacy of QUBE ended up not being its interactive element but its niche channels dedicated to specific audiences. Niche programming is now standard
practice in cable, and two of the largest and most influential cable television networks -- MTY and Nickelodeon -- trace their origins to Ohio and the QUBE sy+

Bill's game, like most of the interactive QUBE games, was just awful. Two couples competed to predict the results of survey questions such as...well..."How c
vou like your eggs?™ Bill asked the home audience to respond to each multiple-choice guestion by pressing a button on their special QUBE box, and each coup
turn guessed which of the five choices was the most popular. If successful, the couples could earn extra points by predicting the least popular choice, The
impossible bonus round had the winning couple rank by popularity all five choices to a question in order to win the grand prize —— a small colar TY,

Besides being a bad game, the episode was riddled with production errors and delays and looked very much like a particularly ambitious local access show, Wl
of course, it was. Throughout it all, Bill remained smooth, funny and professional, by far {and virtually by default) the best thing about the program.

Even though Bill cheerily urged viewers to "tune in tomorrow", our information is that there was only the single episode. It aired many months before the offici.
December 1, 1977 launch of the QUBE service, and the audience consisted of a special group of 200 cable subscribers wired in advance for testing.

VIDEOQ

The single episode survives, Ohioan collector Mark Raby unearthed Bill's game as well as a few other interactive QUBE game shows, and also supplied some
additional information for our listing.
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A0LEMALEY TOURISME-HOTELS-RESTAURANTS m
(0,56 Simin) En zawair plus ==
3615 CARTES TN Trajet Ie + cour, trés précis, Toutes locslités France-Europe! SRR
(0,35 Smin En savair plus == S
36417 INFOROUTES T cCalcul ditinéraives routiers & Feuile de route enyayee par FAX ou a5
E-m&IL Connex
(0,56 Simin) En zawvair plus ==
L7 LE MEILLEUR ITINERAIRE POUR 4OUS-
e =DIUREE DISTAMCE COUT CONDITIONS DE CIRCULATION. ‘Connex
(0,56 Simin) En savoir plus ==
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http://idolonfox.com/

Results

For the third straight year SMS voting rates have increased and sales of both J2ZME titles have
been brisk. Mobliss development team engineered compelling, engaging content to extend
the penetration of the American Idol® brand from two weekly program hours to 24/7, 365.

¢ 2

ST +4365]
Which American ldol
judge has written the
most Top 10 hits? Reply
with # of UR answer:
1-Paula 2-Randy
3-Simon.

BOR +436501
MESSAGE: vote

With American Idol®
Trivia Mobliss introduced
the world of TV to the
power of SMS
messaging.

Mobliss’ American Idol®
voting solution was an
instant success, even
deciding the 2003
winner!

8-Special moves
Sway

The American Idol®
wireless game extended
the reach of an
already-popular wireless
channel.
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